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Application: 
This procedure applies to central office and the state system community colleges. 
 
Guidelines: 
 

• Broadcast of (radio/TV) ads should be limited to service/informational spots for 
community colleges. 

 
• Informational inserts and schedules may be distributed in service area through 

newspapers and/or bulk mailing whichever is more cost efficient. 
 

• Public service announcements are encouraged and should/will be explored. 
 

• Individual community colleges are encouraged to use cable and community TV. 
 

• Community colleges may purchase newspaper ads for specific program 
announcements, registration, etc. (law enforcement, victim assistance, etc.). 

 
• Discretion should always be used in deciding content of advertising.  

Informational materials are encouraged.  Comparison/directly competitive copy is 
discouraged. 

 
• Consortium advertising, such as Metro or Southern community colleges, is highly 

recommended and should be explored for reasons of cost efficiencies and 
impact. 

 


